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1 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) [BRAND BUILDING 5024716 25
2 |B.A.in Multimedia and Mas Communication (SEM V) (CHOICE BASE) QE;/ETI:CIZ?—: NG & MARKETING 5024772 26
3 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |AGENCY MANAGEMENT 5024781 30
4 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |CONSUMER BEHAVIOUR 5024938 24
5 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |BRAND BUILDING 5025151 26
6 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) [CONSUMER BEHAVIOUR 5025319 24
7 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) [BRAND BUILDING 5025543 24
8 [B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |[AGENCY MANAGEMENT 5025737 24
9 |[B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |BRAND BUILDING 5025922 30
10 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) [CONSUMER BEHAVIOUR 5025933 24
11 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) [CONSUMER BEHAVIOUR 5026068 26
12 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |[BRAND BUILDING 5026125 30
13 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) QEQ’ET;C'SF: NG & MARKETING 5026236 25
14 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) [CONSUMER BEHAVIOUR 5026236 25
15 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |CONSUMER BEHAVIOUR 5026250 30
16 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |CONSUMER BEHAVIOUR 5026266 24
17 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |BRAND BUILDING 5026281 26
18 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |CONSUMER BEHAVIOUR 5026281 26
19 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |BRAND BUILDING 5026532 25
20 |[B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) QE:ET;CI?-: NG & MARKETING 5026640 25
21 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) |CONSUMER BEHAVIOUR 5026815 24
22 |B.A. in Multimedia and Mas Communication (SEM V) (CHOICE BASE) [BRAND BUILDING 5026880 30
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the amendments in
the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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